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Test: 

st couple of yea s assc 
any financial burden on :he cardholder when disputing an online 
transaction. 

Ofbiseom's Sheridan: Single-use card account numbers 
can validate identity. 

Acquirers and online merchants argue that the card a - is endc r . 
7.^X0 liability as a marketing strategy to soothe consumer fears about... 

...a leads st arket are attacking 

the space froi |les. One of the more popular solutions being 

touted is the single -use card account number. The 

l.C ), X . " X £ 1 £ .£ ' X (. I' '1 .. £ c 3 

password and identification number, which aro son; to the issuer before the 
temporary... 
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... last November • signed to make 

- x hopping scure and conveni ;nt 'coa page 33 

The Process 

in general single- use account numbers work i:ke 

this: Tl oc register a f it the 

issuer's Web site. The password and ID., the purchase order 

n ' / r-x 

'f'he merchant then scans the account number to the issuer for authorization. 
When the issuer receives the account camber, it is flagged as a 
single-use number and decoded to reveal the cardholder's actual 
account nun x , , hod so Iht 

v d sen t to 

the merchant. 
No... 

op the Secure Eiecrrr 
i i "he" they 

several years age. 

Reluctant Consumers 
"SET requ 

merchant to each Install software 1o validate .sit t ;he pa: lies involved in 
jhs r ctlcn ' ' ■ n 

partners or a short-term profit center. 

Pairing Shoppers With Merchants 

With online in - m 
card issuers earning 

ni - ^ i o y natural that 

many issuers Vomote their Web sites as a gateway to 
Internet shopping. 

Bank card issuers pui si i p ^ s-itai One 

Financia Ccrp i it, c f :ls Fargo & Co. 

Internet card specialists NextCard Inc. arid Ana, which is... 

...by Providian F s s hhsrp are also in the game, as are MasterCard 
Internationa! and Visa U.S.A. 3o are c ■iosed-ioop Issuers , mea;hant 
acquire) s i 
Inc. 

"Credit card issuers have a historic link to merchants when :t 

comes to shopping because 1hey provide consumers with purchasing power," 

c p - au .a r >.c - - ; 1 , t 

...used to compare prices, and some sites even offer chat rooms and 

bulletin boards to allow consumers to exchange and review comments about a 

product. 

issuers find merchant partners for their Web sites In 
several ways. Merchants eager to reach the Issuer's customer 
. ' w , x - ^ 4 3rt rt ' i , 

x 

View: HTML | PDF | Word 



r~. The Press ure Builds On lnterchanqe.(Brief Article) 
Date: dan , 2001 



;.com/USPTO/search/doSearch. action 



10/22/2010 



Dialog QuickSearch I Provided by Dialog LLC 



Page 3 of 14 



18/6,K/2{ttsm2from file: 16} 
08311837 Supplier Number: 69 98 
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Word Count: 4207 



...a leadership roie in the cardholder-verification market are attacking 

the space from multiple angles. One of the more popular solutions being 

touted is the singie-use card account number. The 

technology beh r Tsbers i s ^h- of a reg 

>J"\u;J and ;rii ;,h' r x which - - on 1o he issuer before the 

temporary... 

...as part of DeskShop 2 ) ts app cat on designed to make online 
<■ f ^r -nits 

The Process 

In general, single-use account numbers work 
ke ; o obta sue. i tardhcldi ;ord and ID c 

th" i i ~ t r 
loaded into the purchase order. 

The nai i then series ;he account number t h issuer for 
authorization. When the issuer receives the account number, it 
d > ' -.r< |le ' n - ^ reveal the 

account number. An authorization or denial 
> i y '' ' ' n r -c Yd v 

number and sent to the merchant. 
No... 

- t-< . r >s i , , c -n becoming j he 

ril a i J»M had hoped it would become when they 

introduced the technology several yearn ego. 
Reluctant Consumers 

"SET requires the cardholder, card issuers, the acquirer 
and the men.' c „ . 3 validate ait the oart:e-s 

Involved in the transaction," explains Richard D. Cornelius, a 
Ph./.s : ..v.. or o short- term p; oh; center 

REI..ATE > A" 1 ICL i t'm - r - , - '\ charts 

•AM 5 n 1 £ L< . £ 

and sard issuers earning high interchange for online purchases, 
it is only natural that many issuers promote their 
Web sites as a gateway to internet shopping. 

Bank card issuers 51 11 . 1 ' ;o ; 

One Financial Corp.. Cibgroup inc.. MBNA Corp. arid Wells Fargo & Co. 
Internet card specialists NextCard inc. aid Arie. which is... 

...by Providi in tm ! r - the -game aso MasterCard 

I nts ma1 ia! and ■ 

acquirers American Express Co. and Discover Financial Services 
Inc. 

(. redit ' 3 ' chants 

when it comes k . >o they provide consumers with purchasing 

x>we ;xola 1 eso 

...used to compare prices, and some sites even otic: chat rooms sod 

bulletin boards to allow con seiners to exchange and review comments about a 

product. 

Issuers find merchant partners for their Web sites in 
several ways. Merchants eager to reach the issuer s customer 

] 1 J c ~a 

E-comrnerce technology vendors... 
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TEXT: 

...a leadership role in the cardholder-verification market are attacking 

the space from multiple angles. One of the more popular solutions being 

touted is the single-use card account number. The 

technology behind the ' r x requires 1 Mi' c input o; a registered 

password and identification number, which are cent to the issuer before the 

temporary... 

...last Novembe > \ r ii signed to make 



In general, single- use account numbers work like 

hi lou' ii'uni. ■ p it the 




No... 

...kept the "\ ^ ~m T r — c ^ " o , ^| T m becoming the 
- ~ 1 VasierCard and Visa had hoped it would become when they 

1 

Reluctant Consumers 

"ScT requires the cardholder, card issuers, the acquirer and the 
■nerch 

the transact" m\ < hard D. Cornelius, a Phoenix-based... 
...term partners or a short-term profit center. 
Pairing Shoppers with Merchants 

W1- r in i - . , ^ c c t , , " ;nd 

card issuers earning high irrrerehange for online purchases, it 
Is only natural that many issuers promote their Web 
sites as a gateway to Internet shopping. 

Bank card issuers pur - jpital One 

Financial Corp.. Citigroup Inc., MBNA Corp. and Wells Fargo £ Co. 
Internet card specialists NextCard irrc, arid Ana, which is... 

...by Fro\ o" ar 1 isterCard 

>.A. i i cicsed-iooc ;uers and merchant 
acquires American Express Co. and Discover Financial Services 
Inc. 

"Credit card issuers have a historic link to merchants when U 

comes to shopping because they provide consumers with purchasing power," 

explains Paul Jamlesori, senior analyst... 

...used to compare prices, and some sites even offer chat rooms and 

: _ru o;C, cot' v ic 'us about a 

product. 
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issuers find merchant partners for their Web sites in 
several ways. Merchants eager to reach the- Issuer's customer 
baseo v ill oee hem out abou - if -nJ t „ 

E-commerce technology vendors... 
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Hispanic affinity 

Dec 2000 Length: 4 Pages 
Word Count: 2554 
Text: 

'ltd i if r t .1 - w 

H itk MHL ! o gh :1s 

uh id , r 'eds i "> August 

acquired 1he U.S. bank card portfolio of Banco Popular North 
At no' "lit r > ' j ' , ' ' ' j ' i ! i: ,"t 

banking jirms... 

...competiiion among card ssuers over the past ' v /oar: i banks puii out 
all the hop i ir; ords to find mor< jsto - fie cost 
acquire a credit card account through direct mail Is 

;he $60 to %7'6 isnge. sa y s David A. Smith, principal at Unthic.um. ivlDdvssed 
First Annapoli '"un I e growth iceivabies is 

ir; the single digits, so issuers are looking for any now channel 
to acquire an account which is cost-effective." 

i - v oo and 

affinity i etc because h :s an -a identifiable niche. x ou1 
there, tux sf it's not out there in you:- language, It'll be a little more 
difficult to understand." 

The fad that many Hispanics have no contact with banks also 

makes it harder for issuers tfiat want to target the group to 

find potential c -,voii id 

in the U.S. for years may. .on records ana ; don't have a history or paying 

bills, Ihey hi 1 hi . 1 

Lists are Tricky 

To find Hispanic consumers, many card issuers use 
i;st ^ Ar. ; ; 

rom broke i i c ve xvdiic flies 

.. .Dorado, Soulh America's mylhicai ios1 city of gold. The metaphor is apt: 
is the Span 5 >re wered, the-re x -"ap -o riches, and 
many \'k ■ - . ; x - - > c i 

However, those issuers that are botes enough to enter the market 
early and target newcomers to credit do stand to enjoy increased loyalty 
from Hispanic customers and enhanced... 
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[- In pursuit of El Dorado 
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Word Count: 2904 
Text 

...a large, identifiable subgroup and its continued replenishment with new 
immigration presents the card industry with a natural affinity group to 
target. As a result, many issuers are lumping on the 
Hispanic bandwagon with product i rating tailored 

f ! > 'it i h j r ti ir 

learning... 

- i - i S L o 

-■ issue- c ough 
Credit lard Pa August 
acquired the U.S. bank card portfolio of Banco Popular Morth 
America, Ihe mainland arm of Popular inc., one of Puerto Rico's largest 
banking firms... 

...competition among card Issuers over the past few years as banks pull out 

all the stop^ i n to r r , i , i ^ 

acquire a crc-J I irough direct mail is 

approaching the $1 00 level" while :u:;; two io three year:; ago k stood in 

Md ) ( d - 

receivables is in the single digits, so issuers are looking for 
n.irw hr i i ; ' " i: x»!it« h,h > t^ x •- 

Covering trio Spectrum 

Smith cla-n; ih r I or c , , 

■ f -i c ' , y I! be a little more difficult 

to understand," she says. 

/ I -i Kvo Spanish television commercials in Its 

' celes: - 

The fact that many Hispanics have no contact wkh hanks also 

makes it harder for issuers that want to target the group to 

tins p in -| > nat even Hispanics who have lived 

In the U.S. for years may.,, 

,. .appear on records and don't have a history ot paying hills, they haven't 
established a credit history." 



To find Hispanic consumers, many card issuers have 
turned to list brokers, but the accuracy of purchased r s can be spotty. 
If yc u (. o £ 

l s^ 1 t= t, - _t v. g 

r i , ^ J x . - - - 

you're targeting," he says. 

While many rksparkes have i in creak pies, Smith says 
issuers can reduce their credit risk by supplementing 
creak-bureau data , - data n x that take info accoun; consumers 1 
demographic < s 1 infort 1 c - - 

...South America's mythical lost city or gold The metaphor is apt: as the 
Spanish explorers discovered, there's no road map to riches, and 
many who rushed eagerly into the search soon perished. 

However, these issuers that are bold enough to enter the market 
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irom Hispanic customers and enhanced.,. 
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May 2000 Length: 1 Pages 

Word Count: 620 

Text: 

...card competition away from pricing tor the first time in a decade. 

r ' ' x 'c -,k - i i ' 't Data Resources 

FDR), Omaha, Neb albws. ss. ^ t. c L 

several a' t - „ v ^ 

time, issue s , in 

and as a group FC" ; nt !■ » >f Data 

Corp., had patents pending... 

...authority, he added. 

In such conventional accounts, a rigid relationship ,, between c 

underlying and master accounts. For example, li a father establishes a 

joint account with his son, the master account 

stipulates a single credit limit for both. With Relationship 

'"'v , r ^ ' -, i - 5' ha r n c ic x 1 ' with different 

credl! limits • that teed inio one master account.., 

...out of the credit card system (such as authorizations and delinquencies) 
that's needed to understand the overall customer relationship. 

Willi the online approach, carp issuers can manage complicated 
consumer relationships, multiple relationships with the same 
individual, several relationships with the same household or 
multiple related households. "We can print out a statement • 
'Here's your overall account - and areata; down... 

Oi t,ii ban 

and communicating them to cardholders. That process occurs naturally 
whenever banks merge or a bank acquires a credit card 
portfolio, bvc an will be able to define then own 

relationships. 

! t . c j >g to aflect 

banks' ability... 

View: HTML j PDF | Word 

f" Card Processor Brin gs CRM to Account Management. (Company Business and Marketing) 
Date: May , 2000 
1S/6.K/7 (Item 7 from file: 16) 
07346701 Supplier Number: 62051 01 0 

Care' Processor Brings CRM to Account tVlanaqeme: :t r Company Business and Markorinqt 
Mav , 2000 
Word Count: 5S7 
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- , — >Hu1 r n r~~ ' ' 
(FDR), Omaha, Neb. - allows issuers and cardholders to define 
hew several accounts are related and to alter the relationships 
over r issuers can view cardholder dara on on individual 

)orr > i pandit 



■ -.'-cunt with t 
stipu des a single i 
Processing, ihe feir 



...on! of the credit eatd system (such os oni?:0:'los:;iono and delinquencies) 

complicated consumer relationships, multiple relationships with 

the same md:\ due s^vera! r 5 same 

household or multiple related households. "We can print out a statement 

1 ha1 says. 'Here's your overall occ.ouni/ end Croaks down.. 

..Tor 'ou b^nls h„>^ s . r i ; ^ 

and communicating them to cardholders. That process, occurs naturally 
wbe v ba inie oi a bank acquires a credit card 
portfolio. Eventually, cardholders will be able ;o derlce ihelr own 



crs start understanding thai capability, it's aoina ;s 
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H N.?.^. frt " 1 i " 1radjijonaJ_yaJues 
Date: Apr 14, 2000 
1S/6.K/8 (Item 8 from fiie: 15) 
02020530 52757967 

\it w 'l X 13 V.iiliS > 

Apr 14, 2000 
Word Count: 3974 
Text: 

a t ii, lis debu; It do goge ofterlrig was a t million two year 
deal priced a! SCp over Enubor. vvhich was privately placed to a 
single account. This was soon followed by a Eu200rn 
six year deal priced at 4bp over Euribor. 

A; the time of this deal, the president of the... 

...business last year we estimated that we would probably have about Eu5bn 
c t u u i O t c <- on how 

many other participants step ink err arkel 

"At the moment we have three issuers, but we have also seen some 
Interest from banks in F undmavia as 

Hid- -5 ; ii -ion "iu ; J tc - : fpin; - -w-c 

- c 1 . ^ - ^ . 2000 

* ^ ^ etc presen ms i ■■■ ^ 

sub-Euribor funding ieveis. 

"iWany c t 

year," says one, "and can therefore afford to be much mere selective about 
when. ..Barbour, director In structured capital markets at Barclays Capital 
In London. 



"Rheinhyp wants to locus on origination and servicing, and investors 

keen to take credit risk and receive a return for it. 

This deal creates a unique way for investors to buy into a diversified 
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Word Count: 2371 



TEXT: 

...the mode! so it can examine transaction activity In all of a consumer's 
credit card accounts, rather 1 n icok at patterns only within a 
single account. This capability Is especially 

tip I . £'-)!£ I' £ . £ ' .a £' , t -' - S- - 'i, 

to bo bsued by five ditfeont batiks. But... 

block with a bankrupt c E now 1 e scorecard 

has ; nii < h penetrated the Industry in September, the f - 
company, CCN Group, acquired Experian, Inc., TRW Inc.'s former 

c-y product, iomriy developed by CCN 
and the three mayor credit bureaus {Transition, Equifax and TRW, which is 



A:|,mtu based Equ:fa> it i ■ • ' iter. Already, 

four of 1ht ;rJ issuers are piloting the 

tachnolo ; - > x ssing whether they will use Navigator 

across multiple departmente. While Navigator can predict 

bankruptcies m aii types of financial accounts, ctedit caid 

issuers 

exposure to fhc problem. 
Unique strategy 

Equifax's strategy is unique because it aims to sniff... 
View: HTML I .PDF j Word 

I" " f i i - f C ^ 7 I i 1 ^ r j "t I _ r f -c 

Date: Sep 3, 1996 
16/6,K/10(!tem 10 from file: 15) 
06395512 16397588 

Sale:; Manager profile: Smith Barney Uses a Regional Strategy to Expand Its Business 

Sep 3, 1996 
Word Count: 1 1 52 
Teat: 

...to see where they're getting the most bang for their investment buck," 

Smith Barr - j j that this service is the single 

best asset- gathering too!" and account-opener available to 
them, added Rice. 

"Once we knew about assets held 'away; " he sad, "we could address 
them, and it would give us a... 
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...sales. 

"We have high-net-worth coordinators Sitting on the (Los Angeles) 
trading desk who are in d t e s v th 

the major credit concerns, with the needs of the California 
investor - that you simply cannol acquire sitting in New York," 



For example, Rio - v. i , 

specialists recently attended a "road show" hosted by the New- 
View: HTML | PDF | Word 

P' ~rh"im^^,n~i~ttg"--, ^Jn-F^f-ih^ririn 
Date: Sep 3 . 1995 
1S/6.K/11 (Item 11 from file: 148} 

Q89350 • 4 Supplier Number: 1 8634739 (USE FORMAT 7 OR 9 FOR FULL TEXT ) 
Smith Barney c - ^i" nt Inc 

Sep 3 , 1 996 

Word Count: 1215 Line Count: 00099 

...to see where they're getting the most bang for their investment buck," 
Grimm said. 

Smith Barrn , ' r > ' >^.c c>- i tho single 

best asset gathering tool" and account-opener available to them, 
added Rice. 

wo Know about assets held away,' ' ho said, "we could add: ess 
them, arid it would give us a... 

...sales, "We have high M -x - -q en the t,Los Angeles) 

trading desk who are n i ^ knowledgeable with the yield levels, t 
the major eredsi x>n ;em; i ho needs oi the California 
investor - that you simply cannot acquire Sitting in New York." 
he said. 

in ~fV ■: 1 , ..;■;:::.- 0 ! 

Investors, and conducts seminars and conference calls with the... 

...this year. Rice said. 

Rice encourages the firm's brokers to learn aii they can about new 
deals by ; t , - coPoiences arid seminars given by issuers. 

For example. Rice and several brokers and fixed-income 
specialists recently attended a "ioad show" horded by < New York City 
Metropolitan Transit Authority, held to discuss an upcoming deal... 

View: HTML i PDF \ Word 
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Taming the fraud monster 
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spot deviations whhin the fir si two transactions htesults r.o 
.en T-r r sivc A'ith nc ;i note in r c, fr k - fi - - - r - , 



evoivmg on hs own. Even an. issuers using sooting technology. ..as more 
sophisticated tools s-re developed :o reduce fraud ten perpetrate; , have 
devised more wave 1o commit K. In bet. new scheme:; to attack the 
aedfi ltd i i J 

ir-chir-Q back; new techniques, to commit "never-received" fraud 

n akeover are ore po than pyer; and internet 
fraud is on the horizon. 



viewed by many as the... 
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1 6/6.K/13 (item 13 from fiie: 1 S) 
01276431 99-25827 
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At j a S9S6 Length: 7 Pages 
Word Count: 7242 
Text: 

...oi vej nent bankei within shi n Jevoted to any one industry 
sector. That's typical of the major investment banks. Partly because there 

„n manv ^ . .jse banks are such 

active issuers of debt and equity, investment banks 
tradilio s i 1 sring banks than any other industry 

sectc \ 1 i 

...been small regional and cantonal banks, many oi which have been bought 

» ~ b 1hiot ii i - ! i 

acquired .a - i ^ 

Credit Sut, c ^ - A. . . 
o ween i o ^ is pre "eec tin At 

th" oppo it -n 1 jw a period when 

these large banks build market share across curopo. 

What might drive this process is the singie currency, which will 
make it ranch easier for a customer in France to open an account 
- - ^ - m s 1 

parallel with ci rrent y unior The c sme » t ien nc* and choose his 
bank... 



' -O "OW so 

many more ways to obtain credit." 

One disturbing development for banks has been the growth of branchless, 
telephone banks, such as First Direct in the ux, 'where customers open 
accounts and... 

View: HTML ; PDF i Word 

A new day for service software 
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16/8,K/14 (item 14 from file: 15) 
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A new day for service software 

Sep 1995 Length: 4 Pages 
Word Count: 1647 
Test: 

Customer service gets a let of Hp service these days, but for 
many credit card issuers, the software used to accept 

r y ,r' <■ ' - r jiis badoc 

programs. At be:;:, the hodgepodge systems fail to !r;ake luii... locates the 
cardholder's file. 

A' , c i tern' ~ x 

cu:;:orner, such as ccrred balance, la:;; payment received. 
„ , 3:1 it i' c c ' I 

p la~ of " r-| ; - | 

n ai* ma) c call : ;1rit tit ;r 

...relumed when an agersl •.$ available to foiicw up. This feature has 
gained such popularity the past two years, that most software vendors offer 



iSSUCY 

t-t tvPww ^ h a 

• f urlttig o-i o; c;cit.n - ^ - ,- t . luhm. e,l , : e c 

svwsch and routed, based... 

...handled without growing staff,"* he says. 

Savvy banks can even design software thai enables service agents to handle 

more than cards. Mortgages, aulo loans, savings account, 

virtually ny bank produ . i ced by a single agent 

provided the agent receives the appropriate data, Havas claims. 

And vendors aren't even stopping there. The next generation of software 

will Include modules,.. 

View: HTML I PDF ! Word 

A New Day for Service SoiUvaro 
Date: September 1995 
1 S/6.K/15 (Item 15 from file: 9) 
0077243:' Supplier Number; 2323431 9 
A Now Day lor Service Software 

Sopiembr;: I'-r&h 
Word Count: 1640 



TEXT: 

...locales the cardholder's tile. 

1 c a menu of options to the 

customer, such as current balance, last payment received, 
-v - o f in m c — - r~ 

option of spe ; I " ;ron f : ' er > t x > t - ) 
an automatic caii distributor... 

...returnee when a re h 

gained ;,chpeo ■< f » t rc s1 software vendors offer 
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issuers can also use so-called diaied-nusnber identification to 
set up several toll-free Ih :es *o s uch as 

s. The alls re fun -led into the same phone 

switch and routed, based.-, 

e a without orovvii'iQ staff," fie yays. 

Savvy banks can even design software that enables service agents to handle 
more than c v : 1c a - - , iLi—; . av;r-gs account, 
I'irtuaiiy am jro i cod b> smgis ac r 

provided the agent receives the appropriate data, Havas claims. 

And vendors aren't even stopping there. The next generation of software 
will include modules... 
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...based transactions, or 0.6% for signature-based transactions. That 
leaves edc/Maestro acquirers free to negotiate merchant disccunts 
appropriate fo: ■sdlvidutii m ■ > Spain, acquirers get a 
merchant lee close to credit card acquisition ices,' c ' ' " a 
says. They've positioned it as a new international payment scheme - and 
that's what will happen in most markets.' 



...message goes out from the terminal for posting, clearing, and 
settlement. 

'In the U.S., if you want to post something real-time to an 
account, you must have a single message - it's a 
federal iegai requirement,' says Bruce. 'But in the EMEA region, there's no 
suet; icquiromer-;.' A dec-: -message c.-d ear- be... 

...technology.' 

On the potent:.:;: lot Interlink, says Cobb: 'Countries will move if 
they want It for their domestic needy - so if Is not destination-only.' 
Many issuers, she says, win want to go International 
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...based transactions, or 0 6% to I 3c s>ns. Thai 

leaves edc/Maestro acquirers ires to negotiate merchant discounts 
appropriate for individual markets. "In Spain, acquirers get a 
merchant fee close to credit card acquisition fees," Temrnerman 
says. "They've positioned it as a new inlernaiiona! payment scheme- -and 
that's what wii! happen in most markets." 

SINGLE... 
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"In the U.S., if you want to post something real-time to an 
;o;ouni <c ' ■<< j !f 

iederal !c r c l s he EMEA reg:on, there's no 

j ' ' A dual-me 

...technology." 

' , \< , J ' < ' ' , c II c 'I U " c» 

want It for their domestic needs-so it Is not destination-only." 
Many i ssuct-e 

, in g a single-message product: They recognise - radioed .till , but 
enhanced security and they don; want... 
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